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Boulevard is the insider lifestyle guide 
for dining, shopping and entertainment. 
Leverage our unique audience, which 

includes both locals and travelers. 
We deliver content that drives people 

to your brand.

EVENTS • FOOD & DRINK • SHOPPING • REAL ESTATE • ATTRACTIONS • RECREATION • WELLNESS



 Boulevard is digitally distributed to the homes of 95,000 local 
residents based on their upscale, active lifestyles and their interest in 
the bounty and vitality of the region.

 • Access to issues can be found at a variety of locations and venues: 

   – Convention and visitors bureaus 
  – Country clubs 
  – Private schools 
  – Tennis clubs 
  – Professional membership organizations 
		 –	Other	highly	trafficked	locations	throughout	the	metro	area		
 

 We also provide Boulevard to the finer hotels, which they use as a 
guest amenity: 

 • Local hotels typically host 19 million domestic visitors (10.1 million  
  overnight visitors and 8.9 million day visitors) with average  
  overnight visitor spending of more than $625 per party.*

 • In 2019, visitors spent nearly $3 billion in the metropolitan area.*

* Source: Longwoods International
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Partner with the leading lifestyle magazine and 
multi-media platform representing the region.
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distribution

Get connected directly to the local and visitor markets

The essential source of things 
to do for locals & visitors

Boulevard 
Magazine

Hotel Distribution

Digital Distribution

19M guests
14,800 rooms

Hotels across the 
Tidewater region

95,000 homes
Emailed to opted-in residents 

in affluent zip codes sorted 
by various psychographic 

segments

TBD*
Social media 

followers

115,000+
Estimated quarterly combined 

print & digital impressions

3,000
Distribution to 

country clubs, golf 
courses & marinas

Visitor centers, 
convention 

bureaus, etc.

Residential Distribution

3,000

* Coming in 2023, based on  
   aggregated data



distribution

LOCAL 
RESIDENTS
A digital version of the 
magazine is emailed to 
95,000 households in the 
Tidewater region having 
upscale demographics and 
psychographics. We also 
deliver 6,000+ hard copies of 
the magazine to various  
country clubs, marinas and 
private clubs.

VISITORS
Hotel guests have access to 

a card with a QR code taking 
them to our website to view 
a digital version of not only 

the most recent issue of the 
magazine, but also all previous 

issues. From there they can 
easily make plans for their 
entertainment and dining 

options. 

Content delivery to meet consumer preferences

EVENTS  |  FOOD & DRINK  |  SHOPPINGRECREATION  |  HEALTH & WELLNESSREAL ESTATE  |  INTERESTING PEOPLE

TO SEE THE 
LATEST ISSUE

Boulevard is a local magazine 

with information about dining, 

shopping and activities. 

Access digitally for free.

(QR CODE ON OTHER SIDE)

Website: Desktop

Website: Mobile
Each category on our website takes 
users to a page with recommended 
businesses in food & drink, retail, 
recreation, real estate, etc.

Website: Direct digital 
access to issues

Hotels: Guest ammenity 
program

QR card: Direct  
digital access 

to issues

CONTENT FREQUENCY
Magazine: Quarterly [4x]
Website: Monthly [12x]
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RATES 

All rates are per issue. Issues are printed quarterly. First issue must 
be paid in advance.

PAYMENT TERMS

Invoice due upon receipt. Checks are payable to Boulevard Media, 
LLC. 10% discount on rates paid up front and for veteran-owned 
businesses. Discounts can not be combined. All major credit cards 
accepted. Advertiser agrees to pay all legal fees, court and/or 
collection costs on accounts delinquent over 90 days.

CONTRACTS

Advertising contracts and insertion orders with Boulevard are  
non-cancellable.

AGENCIES

Recognized advertising agencies are entitled to a 15% commission 
on ads placed at full rate card prices, that are provided complete 
and to the publisher’s specifications.

PRODUCTION

Advertisers shall provide Boulevard with appropriate press-quality 
materials within stated guidelines. Late material will incur a $100 
charge. If advertiser is unable to provide press-quality ad, Boulevard 
will produce the ad for a fee to be determined upon receipt of 
raw materials. All in-house-created ads are subject to publisher’s 
approval.

POLICIES

FEB. 2023 issue | Materials due Jan. 23, 2023

MAY 2023 issue | Materials due Apr. 24, 2023

AUG. 2023 issue | Materials due Jul. 24, 2023

NOV. 2023 issue | Materials due Oct. 23, 2023

material deadlines

issue dates

PUBLICATION DATES:  Feb–Apr  |  May–Jul  |  Aug–Oct  |  Nov–Jan
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FULL PAGE
Non-Bleed:

7.083” x 10.006”
Bleed:

8.5” x 11.25”
Trim Size:
8” x 10.75”

Keep all live matter 
at least .25” from 
trim on all sides

2/3 PAGE 
VERTICAL

4.666” x 
10.006”

1/2 PAGE 
HORIZONTAL

7.083” x 4.92”

1/3 PAGE 
BLOCK

4.666” x 4.92”

1/3 PAGE 
VERTICAL

2.25” x 
10.006”
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spec sheet

Detailed technical and graphic specifications: 
blvdmedia.io/advertising-tech-specs/

ad dimensions

Additional production costs may be applied if submitted files do 
not conform to digital spec’s.

GENERAL SPECIFICATIONS

• PUBLICATION TRIM SIZE: 8” x 10.75”
• SAFETY: 0.25” from trim on all sides
• BLEED: 0.25” beyond trim on all sides
• BINDING METHOD: saddle stitch
• IMAGE RESOLUTION: 300 dpi
• LINE SCREEN: 150 dpi 
• COLOR SPACE: CMYK only; no spot color or RGB
• ACCEPTABLE FILE FORMAT: PDF/X-1A: The press-quality  
		PDF/X-1a	must	be	made	from	a	PostScript	file	with	all	fonts	 
  and high-resolution images embedded.

ACCEPTABLE ad file formats:

• Adobe Products Acrobat (Press-quality PDF files with fonts 
embedded)

• InDesign (INDD with accompanying links and fonts included)

• Illustrator (EPS or AI files—with accompanying links and fonts 
included)

• Photoshop (JPG)

• • • • • • • •

NOT ACCEPTED for ad layout files:

• Powerpoint, Word* (other than plain text), Publisher, Excel, Freehand, 
Corel Draw, Paint, Quark

*If ad submission is plain text, Word is acceptable. No artwork, no logos 
included.

• NO gif or png images accepted; images from the web are not suitable 
for printing.

• • • • • • • •

• Vector artwork should be saved in .AI or .EPS format with fonts and 
images embedded, or all images and fonts must be supplied.

• All screen and printer fonts must be provided.

• We will substitute with similar fonts if originals are not submitted.

• Text can be converted to outlines, but if proofing errors are 
discovered, new art will need to be submitted.

• Keep live matter at least 1/4”″ inside trim dimensions on all sides.

• Type will reproduce best if set in a page layout program. Make sure 
black text is 100% black and NOT made of multiple color builds.

Submitted files must be at 
100% of the ad size you are 
running via the dimensions 
shown here.
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CONTACT:	Berry	Brunk
MAIN: 757.340.3625
CELL: 360.333.7161
berry@blvdmedia.io

blvdmedia.io

Reach thousands of locals and visitors 
looking for things to do, 

and places to spend their money!

https://www.facebook.com/BlvdMedia757
https://twitter.com/blvdmedia757
https://www.instagram.com/boulevardmag/
mailto:berry%40blvdmedia.io%20?subject=
http://www.blvdmedia.io

